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The Bayside Toronto Brand Identity

BAYSIDE

T O R O N T O

Bayside Toronto will be a major destination in Toronto’s emerging downtown waterfront featuring opportunities for living, working,
shopping, dining and leisure time. The logo graphic must reflect this dynamic, cosmopolitan urban sensibility.

The typeface is clean, simple and elegant. It is a customized Neutra Text sans serif font, set in capital letters, giving a sense of authority
within a modern look and feel.

Colour is a vital component of brand identity. When used on all communication materials, it reinforces the brand experience. The green
and blue reflect the waterfront - land meeting water. They are both strong, bright colours that tie into the vibrancy of Bayside Toronto.

Positioning Statement:

Bayside will not only be a destination — it will be a community. This 24/7 neighbourhood will include homes, restaurants,
shops, cultural venues, parks, the lakefront promenade and boardwalk. Combined with easy access to other emerging waterfront
neighbourhoods and downtown, Bayside Toronto will define life on the water’s edge.
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Bayside Toronto Community Master Plan
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Bayside Toronto’s Environmental Sustainability Initiatives

Hines and Tridel are both firmly committed to building communities that are environmentally
responsible, energy efficient and healthy places to live.

A Vital Part Of Toronto’s First LEED® Gold Neighbourhood

The Bayside community has been planned and designed to conform with Waterfront Toronto's
Minimum Green Building Requirements (MGBR), and as such, is already recognized as being a
part of Toronto's first LEED® Gold neighbourhood. (Stage 1 pilot certification)

R5 Condominium Pursuing LEED® Platinum Certification

R5, the third phase condominium in the Bayside Toronto community, will be an energy efficient
and environmentally friendly condominium —a LEED® Platinum candidate, the highest rating
possible with the LEED® Green certification system. It will be a high performing building using
less energy while providing superior comfort and cost savings to its home owners.
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WATERFRONToronto
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Beanfield Metroconnect

With Beanfield Metroconnect leading the way on the
technology front, Bayside Toronto will become home to one of
the top 7 most sophisticated networks in the world. An ultra-
high-speed, ultra-broadband fiber-optic network will deliver
unheard-of Internet speeds to residential and commercial
customers. With reliable access available anywhere on
Waterfront Toronto lands; it will link to an innovative community
web-portal where local residents and businesses will connect.
All users in this “Intelligent Community” will have the freedom
to buy services from any provider that opts to connect to
this network.

W

Toronto was recently named the 2014 Intelligent Community
of the Year by the Intelligent Community Forum (ICF)
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Introducing
Aquabella
BAYSIDE TORONTO at Bayside Toronto

Aquabella is the third and most luxurious installment of the Bayside
Toronto community by Hines Tridel. This vibrant community
represents Waterfront Toronto’s single largest revitalization
endeavour along the city’s inner harbour and is destined to
become the premier waterfront address in the city.

Designed by internationally acclaimed Danish architects 3XN,
the construction of Aquabella is formed in a series of prismatic
blocks stacked over and next to each other descending towards
the lake, with suite windows and balconies oriented to maximize
waterfront and city views. The expansive stepped terraces allow
each suite to enjoy vast panoramas - an attentive design element
attuned with its natural surroundings. Whilst hovering over the
water’s edge, Aquabella takes advantage of its rare placement
in the city, embracing the landscape and allowing the lake to
closely frame the architecture’s angled protrusions. The forceful

) e . o e : I expression of large glazing windows oriented towards the lake,
blur the boundary between the building and its setting, allowing

for a life of exquisite beauty.

Toronto's emerging downtown waterfront - it will be a community
in its own right.
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Seventh Level Bella Deck Rooftop Amenity Space

A central seventh level rooftop “Bella Deck” with soothing views overlooking Toronto's inner harbor will include multiple lounging and
conversation areas, sun deck, and a resort style swimming pool.
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Aquabella
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Aquabella Interior Design

A Sophisticated Design Vision From
I BY IV Design Associates

Following their extraordinarily creative design work on Aqualina
and Aquavista's lobbies, recreational spaces and common areas —
Il BY IV Design Associates has yet again been selected to create the
vision for the interior spaces of Aquabella.
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They have been charged with developing a contemporary design-
forward look and feel, that resonates with the exterior. Currently,
I BY IV is in the process of designing the east and west lobbies, as well
as a sophisticated Party Room, Theatre, Health and Fitness Centre,
Yoga Studio/ TRX, Saunas, Change Rooms and common area spaces.
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Aqguabella Daycare

The Bayside community will benefit from a child daycare located
in Aquabella and will feature indoor and outdoor spaces.
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Aquabella Suite Mix

Type # % Total SF % SF Avg SF Min SF Max SF
7 4% 4,064 2% 581 551 738
23 13% 14,450 7% 628 601 1,050
63 36% 61,734 29% 980 773 1,616
2B+D 58 34% 81,906 38% 1,412 970 2,191
3B 22 13% 54,373 25% 2,472 862 4,326
TOTAL 173 100% 216,527 100% 1,252 551 4,326
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WATERFRONToronto

Aquabella Preliminary Suite Grid
Proposed as of Aug 8, 2016

FLOOR| Legal
PH 12
11 11
10 10
9 9
8 8
7 7
6 6
5 5
4 4
3 3
2 2
1 1
Suite
SF 15,926 12,964 11,572 9,180 11,042

28,594

8,782

8,270

11,342

17,346
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Aqguabella Preliminary Suite Grid
Proposed as of Aug 8, 2016

FLOOR| Legal CEILING H1
PH 12 10
11 11 10
10 10 10
9 9 10
8 8 10
7 7 10
6 6 10
5 5 9
4 4 9
3 3 9
2 2 9
21,794
1 1 9 5
8,631
Suite 10 9 7 6 5 4 5 10 6 8 9 9 173
SF 8,955 11,321 4,298 3,606 3,374 2,408 6,320 14,204 4,854 6,392 7,083 8,694 216,527
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Bayside Toronto Community
& Aquabella Marketing Tactics
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Bayside Toronto Hoarding Signage

BAYSID

T O | R O NENH
CONDOS | OFFICE | RETA®

A u u A B E L LA ' ' g - ; & Hlnes Db O h:’ Be part of Bayside’s Next Great Phase s o~ TRIDEL

tridel.com 3 BUILT FOR LIFE
BAYSIDE TORONTO
LUXURY BY THE LAKE

Queen’s Quay

Be part of Bayside's Next Great Phase

AQUABELLA

Hines | TRIDEL

tridel.com

BAYSIDE TORONTO
LUXURY BY THE LAKE

* proposed subject to permits and approvals
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WATERFRONToronto

Bayside Toronto Onsite Signage

AQUABELLA jines moe

BAYSIDE TORONTO

Lo LUXURY P~ ’THE LAKE £

Bayside's Next
Great Phase
register today
tridel.com

Private & Confidential. For internal use only. All illustrations are preliminary and artist’s concept.

AQUABELLA Hines | TRIZEL

BAYSIDE TORONTO

THE LAKE

BUNCURNS

Bayside's Next
Great Phase
register today
tridel.com

WATERFRONToronto
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Bayside Toronto Sales Centre Signage

TRIDEL

BUILT FOR LIFE

uuABELLA BAYSIDE TORONTO

BAYSIDE TORONTO

LUXURY-BY THE'L/

Front Entrance

g

LUXURY BY THE LAKE. - Hiaetcom
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Bayside Toronto Sales Centre Signage

AQUABELLA

BAYSIDE TORONTO

e

LUXURY Bn\j VO FTHE LAKE

East Facade

tridel.com
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Aquabella Print Advertisements

AQUABELLA TRIDEL

BUILT FOR LIFE

LUXURY

TBO

SIDE | A HINES MASTER :
SN | PLANNED COMMUNITY. tridel.com

R N
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Aqguabella Print Advertisements

AQUABELLA Hines TRREL

BUILT FOR LIFE
BAYSIDE TORONTO

L U X U R Y

TBO

SIDE | A HINES MASTER .
SN | PLANNED COMMUNITY. tridel.com

R N
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Aquabella Print Advertisements

AQUABELLA Hines | TR2EL

BAYSIDE TORONTO

A HINES MASTER
TBO . OSIN E PLANNED COMMUNITY. tridel.com
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Aquabella Print Advertisements

AQUABELLA Hines TRIZEL

BAYSIDE TORONTO

LUXURY P~ O

A HINES MASTER .
BAYSIDE | 5UANED Communiy. tridel.com
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Aquabella Magazine

Have a
Lake Night

Amsterdam Harbourfront Fireworks
BrewHouse c ! Centre by the lake

tridel.com 23

tridel.com 23
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Aquabella Sales Office
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Aquabella Digital Marketing

Corporate Site Banner

AQUABELLA

SIDE TORONTO

LUXURY B~ O THE | AKE

BAYSIDE ‘ A HINES MASTER
T ORONTO

PLANNED COMMUNITY.
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Aquabella Digital Marketing
Google Ads
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Aquabella Digital Marketing
Google Ads
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Aqguabella Digital Marketing

EDMs AQUABELLA

e, TRocL

AQUABELLA

BAYSIOE TOROKTO Einesy ThoeL

LUXURY BY
THE LAY

¢/ O J

Aquabella Brochure and
Pricelist. Available for Pickup.

MONTH, DAY @ XX:XXeu

v /O J

Dear (Tridel to insert recipient’s name here),

A .Fr] en d I y rem in d er fO r our Thank you for registering for AQUABELLA, Tridel’s third and
. most luxurious installment of the Bayside Toronto community.
p review event. We wanted you to be among the first to preview what exactly

it means to live in Luxury by the Lake.

Dear Broker,
Hevering over the water’s edge, AQUABELLA takes

As a valued member of the Tridel online community, we advantage of its rare placement in the city with expansive
wanted to remind you once again about our most exciting terraces that provide an immersion in city and sky. Located in
launch of the year - the third and most luxurious installment Toronto’s exquisite Harbourfront, AQUABELLA and it's
of the Bayside Toronto community, AQUABELLA outstanding views blur the boundary between the building
and its setting. Featuring opportunities for living, working,

If you haven't already picked up your AQUABELLA brochure shopping, dining and leisure time, Bayside Toronto will not
and price list, we hope you'll drop by our Head Office soon only be a major destination in Toronto's emerging downtown
to preview this uniquely designed condominium in Toronto’s waterfront, it will be an experiential journey—a chance to live
emerging downtown waterfront. in Luxury by the Lake.

. May Tsui May Tsui

Broker, Del Realty Inc. Brokerage Broker, Del Realty Inc. Brokerage

4

Natalie Via Natalie Via
Sales Representative Sales Representative

A HINES MASTER A HINES MASTER
BAYSIDE | Ao C&muniy. BAYSIDE | 20eS Camuniry.

EIGHT DECADES OF HOME BUILDING. OVER 80,000 HOMES BUILT.
TRIDEL COMMUNITIES ARE

EIGHT DECADES OF HOME BUILDING. OVER 80,000 HOMES BUILT.
TRIDEL COMMUNITIES ARE

f v ? o f v ? o

General Reminder Registrants
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AQUABELLA

BAYSIDE TORONTO Hines | TRIDEL

Aqguabella Digital Marketing

TRIDEL

AQUABELLA

BAYSIDE TORONTO

Registration Site
and Auto-Responder EDM

LUXURY BY

THE LAY

LUXURY BY

Option 1

¢/ O J

Thank you for registering.

By registering for AQUABELLA at Bayside, you've indicated
your interest in the next wave of luxury developments by
the lake.

As a registrant, you'll be amongst the first to know about
the on goings in Toronto's emerging downtown waterfront,
Hines TRIEL and receive exclusive opportunities.

AQUABELLA is the third and mast luxurious installment

of the Bayside Toronto community by Tridel. Hovering

First Name

over the water's edge, AQUABELLA takes advantage of .

May Tsui
its rare placement in the city with expansive terraces that Last Name J J Broker, Del Realty Inc. Brokerage
provide an immersion in city and sky. Blurring the
boundary between the building and its setting, Efveil
AQUABELLA sanctions a life of exquisite beauty. -

SUBMIT

Featuring opportunities for living, working, shopping, Natalie Via
dining and leisure time, Bayside Toronto will not only be Sales Representative

a major destination in Toronto’s emerging downtown

waterfront, it will be a luxurious experiential journey.

A HINES MASTER
PLANNED COMMUNITY.

BAYSIDE

ToRrRO

EIGHT DECADES OF HOME BUILDING. OVER 80,000 HOMES BUILT.
Have a Lake Night Toronto Island Hop Waterworks TRIDEL COMMUNITIES ARE
(not the crying kind)

WATERFRONToronto

Private & Confidential. For internal use only. All illustrations are preliminary and artist’s concept.

Nighttime brings an entirely One of Toronto’s most pristine Alittle sun, some gentle waves and a

different experience to the water's treasures is just a short boat ride away. cool lakeside breeze. That's all

edge. From post-dinner snacks to Enclosed by Lake Ontario, the Toronto Toronto’s Waterfront needs to attract Th an I’< YO u E D M
local music bands, it's worth Islands provide endless ways to make thousands of locals to the south end

staying up late at the Waterfrant. the most of summertime. of the city every summer. Well that,

READ MORE READ MORE

and some incredible water attractions.

READ MORE

“Piices potics

© Tridel 2015.- Trdel Bt fee Lio® il Bult Groen, Buitfor Lie® 2

dol 2015. Allights reserved. . O.6. Apri 2015,

AQUABELLA MARKETING STRATEGY OVERVIEW | AUGUST 2016
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Aqguabella Digital Marketing

TRIDEL

BUILT FOR LIFE

WATERFRONToronto

Option 2

Private & Confidential. For internal use only. All illustrations are preliminary and artist’s concept.

Have a Lake Night

Nighttime brings an entirely
different experience to the water's
edge. From post-dinner snacks to
local music bands, it's worth

staying up late at the Waterfront

© Tkl 2015 - Tridol Built for Lo Tridol

AQUABELLA is the third and most luxurious installment
of the Bayside Toronto community by Tridel. Hovering
over the water's edge, AQUABELLA takes advantage of
its rare placement in the city with expansive terraces that
provide an immersion in city and sky. Blurring the
boundary between the building and its setting,
AQUABELLA sanctions a life of exquisite beauty.
Featuring opportunities for living, working, shopping,
dining and leisure time, Bayside Toronto will not only be
a major destination in Toronto’s emerging downtown

waterfront, it will be a luxurious experiential journey.

Toronto Island Hop

One of Toronto's most pristine
treasures is just a short boat ride away.
Enclosed by Lake Ontario, the Toronto
Islands provide endless ways to make

the most of summertime.

e withad nlice, lsiratior

Hines TRIOEL

Waterworks
(not the crying kind)

Alittle sun, some gentle waves and a
cool lakeside breeze. That's all
Toronta's Waterfront needs to attract
thousands of locals to the south end
of the city every summer. Well that,

and some incredible water attractions.

By registering for AQUABELLA at Bayside, you've indicated
your interest in the next wave of luxury developments by
the lake.

As a registrant, you'll be amongst the first to know about
the on goings in Toronto's emerging downtown waterfront,
and receive exclusive opportunities.

May Tsui
Broker, Del Realty Inc. Brokerage

Natalie Via

Sales Representative

A HINES MASTER
PLANNED COMMUNITY.

BAYSIDE

ToROMNTO

EIGHT DECADES OF HOME BUILDING. OVER 80,000 HOMES BUILT.
TRIDEL COMMUNITIES ARE

Thank You EDM
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WATERFRONToronto

Aqguabella Digital Marketing

Facebook Cover Photo

AQUABELLA

BAYSIDE TORONTO

TRIDEL LUXURY

BUILT FOR LIFE

Tridel @

@tridel

| Home
Photos

About ife Liked v Message

Events

" Status [@
Posts P4 s (8] Photo/ Video

. 5 ,,q
Ss & Write something on this Page...

Videos
Tridel added 2 new photos.
el 1 hr-@

« More v

B Y

o~

| spy, with my little eye....the street sign for Merchants Wharf! Stopping by
the East Bayside Presentation Centre on Queens Quay and excited to see
the street sign for Merchants Wharf - the address of our Aqualina at Bayside

community - has gone up!

More about Aqualina at Bayside at http:/bit.ly/2a0PsK5

Private & Confidential. For internal use only. All illustrations are preliminary and artist’s concept.

)

: i
’ni Amanda Home 2 (LS

THE LAKE

A HINES MASTER

PLANNED COMMUNITY.

Contact Us

Real Estate - Toronto, Ontario

Q, Search for posts on this Page

y 13,457 people like this
Tony De Frenza and 2 other friends
Invite friends to like this Page

ABOUT >

Toronto, ON M3H5S9 R Save

(416) 661-9394

oY a oo emss o o

AQUABELLA MARKETING STRATEGY OVERVIEW | AUGUST 2016
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Aquabella Digital Marketing

Twitter Cover Photo

€ Home @Notifications P4 Messages  Ff Discover L 4 Search Twitter Q o lz Tweet

AQUABELLA

BAYSIDE TORONTO

LUXURY By L AKE

A HINES MASTER
PLANNED COMMUNITY.

®
T RI DE L TWEETS FOLLOWING FOLLOWERS LIKES LISTS
BUILT FOR LIFE 8,207 890 12K 2,135 22
a Tweets Tweets & rep[ies Media Who to follow - Refresh - View all
Tridel Condos
@tridel Tridel Condos “tridel - 2h RobynSZ @RobynSZ
Canada's leader in condominium living. 5 key reasons why #CSR is important when considering purchasing a Followed Ly Canssa Diougel«:
For over 8 decades and 80,000 homes, new #condo home: bit.ly/2axefrB #sustainability *Z Follow
Tridel has been setting the standard in
‘\ 1 1 see i

construction, design and innovation. te v . Realm Q @MachinimaRealm
Q Toronto, Canada Tridel Condos “tridel - 6h *2 Follow
& tridel.com -2 ICYMI: #Parfait at Atria in the Globe & Mail: “In Parfait, it's more about Sil Dnlisain
DY lainad Ansil nnna i s 0 !l*ll g

32

z Hines | T92

WATERFRONToronto Private & Confidential. For internal use only. All illustrations are preliminary and artist’s concept. AQUABELLA MARKETING STRATEGY OVERVIEW | AUGUST 2016




WATERFRONToronto

Aquabella Digital Marketing

Facebook and Twitter

Tridel
bhcil chonsored - @

We've been a leader in condominium living for over 80 years, and our
founders redefined what "home" is.

A ll U A B E |_ |_A MR

BAYSIDE TORONTE

LUXURY BY

THE LAKE

AQUABELLA. Luxury by the Lake.

Discover why life is different by the lake. And by different, we mean better. And by

better, we mean pure luxury.
Sign Up

WWW.TRIDEL.COM

Like - Comment - Share

Tridel Condos “tridel - Sept 3

Discover why life is different by the lake.

AQUABELLA

LUXURY BV

E) Promoted by Tride
15 30

Hines @ TRIPEL

HE LAKE

BAFE{'[?E | A HIMES MASTER

FLANMMED T r.'1 LIMITY.

View photo
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AQUABELLA MARKETING STRATEGY OVERVIEW | AUGUST 2016
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Aquabella Digital Marketing

AQUABELLA

BAYSIDE TORONTO

30 second Aquabella commerical Aqguabella Aerials
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https://vimeo.com/user47583636/review/175890315/62fdb03a98
https://vimeo.com/user47583636/review/173471789/413f2ae53a



